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Websites
The following web sites are work done for clients, and for previous 
employers on a professional basis. Except where noted they are original 
designs that I built completely including grapics, logos, HTML coding, 
JavaScript and CSS, and setting up the sites online.

Original designs represent my ability to tie various elements including text, 
pictures, logos and graphics into a polished final product. This is a process 
that begins with pre-planning and sketch work to ensure a cohesive design.



Recruiting Web Sites for FSA / EBS

Workforebs.com
Recruiting web site for EBS, the nationwide arm of Financial Services of 
America. This site’s purpose is to recruit financial services account executives 
and to facilitate the application process.  Designed, developed and 
administrated this site. This site runs the Joomla content management system. 
Created custom design template for the site from scratch.

This site features application forms and user accounts giving access to pages 
not seen by the general public. The site also includes informational videos 
and a functioning multiple choice test for applicants to pass before being 
considered for employment.

Workforfsa.com
The sister site to workforebs.com, this site features content geared towards 
recruiting within the state of Michigan. Within the state the application process 
is handled in offce so the user account and quiz features are not included.

Wesetyourappointments.com 
Recruiting web site developed for Extended Benefit Services. Superseded by 
workforebs.com when the business model for EBS changed and the site’s name 
was no longer appropriate. The other two sites in this family are based on an 
updated version of this design.



Right Choice Insurance - Lead Generation Web Sites

The design on this page is the pathfinder  web site for this project.  It 
consists of  a welcome page, a form page and a “thank you” page that users 
are redirected to after submitting the form.   

These sites are variations of a common layout with graphical treatments 
appropriate to the insurance being emphasized and to the audiences they 
seek to service.

These sites are conventional HTML and CSS designs with rollover animated 
buttons and informational graphics. Information collected from the online 
form is parsed by a php form processor and sent to a special email address.

Right Choice Insurance lead generation web sites
Campaign of specialized microsites that allow visitors to request free 
insurance quotes, directing the form data entries to an agency email 
address. The designs for these web sites are specific to types of insurance, 
and are customized to the localities they target.



Right Choice Insurance - Lead Generation Web Sites - additional layouts



The Right Choice Insurance Company

rightchoiceins.com
Consumer-facing web site for The Right Choice Insurance 
Agency, the insurance division of FSA. This website publicizes 
the insurance  agency and functions to generate leads.

Designed, developed and administrated this site. This site 
runs the Joomla content management system. Created 
custom design template for the site from scratch.



Financial Services of America - Public facing  corporate web site

fsa1.com
Consumer-facing web site for  FSA publicizing the company.

Designed, developed and administrated this site. This site 
runs the Joomla content management system. Created 
custom design template for the site from scratch.



MyEBS1 - Consumer Facing Web Site for EBS

Myebs1 is a consumer-facing web site for EBS promoting financial 
planning and services to senior citizens and those approaching 
retirement. Designed, developed and administrated this site. 
This site runs the Joomla content management system. Created 
custom design template for the site from scratch.



Toledo Polish Genealogical Society- Web Site 



The  Eyes of the Nation Were on Monroe



Timothy The Geek - Sketchbook

 

Currently offline

timothythegeek.com
Website built to highlight my creative / technical hobbies. This site 
was run using the Joomla content management system and 
featured an interface modeled after a physical sketchbook.
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Email
Designs and layouts for emails implemented in HTML, CSS and images.



Blue Cross Blue Shield of MIchigan  - Responsive Emails

Responsive HTML email layouts created from scratch for the SalesForce 
Marketing Cloud CRM System. These layouts are Section  508 accessibility compliant.



MRM // MCCANN -  Prototype interactive HTML emails

Prototype interactive emails using Punchcard coding 
and CSS animation techniques. Emails are coded to 
display either animated content if supported by the 

email client, or fallback content if not.



Financial Services of America

Internal Corporate graphic-based email announcements for FSA

Externally-facing HTML-based emails sent to prospective clients and business partners
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Multimedia   
The following are  examples of  multimedia advertisements, web site navigation 
schemes, etc that I have animated for clients and employers. Still frames are shown 
to represent some of the animations.  In several cases the layout graphics were 
provided for me, but in others I also created the graphics.



TRW Automotive - Screen Savers for touch screen presentations 

Flash animations pulsate until 
kiosks are touched in the TRW 

Automotive booth in the
IAA 2007 Tech Show

Additional screensavers for upper level lounge in the TRW Automotive booth

Views of the booth. In the middle and left photos, note the blue screens on the back wall.



TRW Automotive - PowerPoint Slides, IAA tech show presentation

Slides formatted for large display screens  
(seen below onscreen at the TRW Automotive booth)

Animated transition screens shown between PowerPoint 
frames displayed on large display screen (seen onscreen at 
the TRW Automotive booth, at left)



Financial Services of America
   

    

Stills from animated graphics from the FSA agent recruitment website

Stills from animated header graphics, Right Choice Insurance website (no longer functional)
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Printed  Literature  
The following are samples of printed materials. All of them are original  and 
are designs created for clients and former employers. Some were  designed for 
commercial print press while others were for digital printing.



                 Blissfield Corridor art show mailer and map

Timothy Chorzempa



Financial Services of America - Publication ads.

2-page spread promoting 
the Boaters’ Association 
of Michigan to potential 
new members. Member 
application form included. 
2-page spread, pages 24 & 25. 

What is the 
Boaters’ Association of Michigan?

Did you know?
We have partnered with the Michigan Boating 
Industries Association (MBIA) to bring you 
three boat shows for 2013. Your patronadge 
supports the boating industry and the Boaters’ 
Association of Michigan� Which in tUrn benefits 
the sport of boating. We hope to see you there!

We are an advocate for 
boaters in the state of 
Michigan.

We are your voice! We help to protect our 
waterways and your access to them. We 
also help to protect Michigan fishieries 
and much more. 

The Boaters’ Association of Michigan serves as the voice for 
Michigan boaters and works to protect boating, Michigan’s 
water resources and access to them for all boating 
enthusiasts in Michigan. 
 
BAM educates members and the public on important issues 
reLateD to boating anD fishing in Michigan. BAM aDVocates 
for the Wise anD scientific ManageMent of Michigan’s Water 
resources through public policy, coalition building and 
responsible boater actions. 

We are friendly for  
the environment. 

We have partnered with the MBIA to 
support the Clean Marina Program of 
Michigan, which promotes environmentally  
responsible practices. Taking care of our 
lakes starts with us.

We are committed to 
continuing education.

We have partnered with the MBIA to 
award over $300,000 in scholarships to 
students pursuing careers in the boating 
industry.

Benefits to MeMbers incLUDe�
Discounts on insurance, gas, 
dockage and merchandise 
from participating businesses.

Free newsletters and 
discounted or free 
boating magazines. 

A voice protecting boating 
rights and access to 
Michigan’s waterways.

Member Benefits:

Join today at boatersassociationofmichigan.com 

- or-  pay by check or credit card

Annual dues are $25.00. If paying with check, 

make payable to Boaters’ Association of Michigan

Name
Signature

Address

Card number (VIsa or Mastercard only)

Expiration Date

Name on Card

Security Code

Signature

Phone Number
Email

Return to Boater’s Association of Michigan, 

32398 Five Mile Rd, Livonia MI 48154

To facilitate this goal, the association maintains working 
relationships with boaters, the media, state and federal 
agencies� LegisLators� anD other keY LeaDers to inÜUence 
the direction of boating issues.
 
The success of our association relies on the strength 
of our membership. We rely on the grass-roots support 
of our members. Members are diverse in their boating 
interest, yet all share a deep commitment to stewardship 
of boating and to the preservation of Michigan’s waters.

Get more out of your Auxiliary membership.
New member benefits exclusive to Auxiliary Members.      

As a member of the 
American Legion Auxiliary, 
you and your family now have 
exclusive access to a wide 
variety of discount services, 
insurance products, and 
financial services! 

A licensed representative from Extended Benefit 
Services (a partner of Gallagher Benefit Services) will 
be contacting you in the near future to schedule an 
appointment to help you understand all of the new 
benefits and offer free advice for your individual 
situation. Don’t miss out on this great opportunity! 
To schedule your appointment now, call 800-849-2894.

Home & Auto Insurance

Estate Planning Information

Tax Information

Financial Services

Critical Illness Insurance

Discount Services

Life Insurance

Long Term Care

Medicare Supplements

Dental

Vision

Prescription Discounts

ALAforVeterans.org

For more information on these exclusive benefits, 
go to the Member Benefits section of the ALA website 
or give us a call.

855-461-6500

   
EXTENDED

SBE       BENEFIT SERVICES



Cover layouts for new member benefit guides, various associations serviced by FSA

Outer jackets of perfect bound books ( 9 x11 inch ) 
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In order to improve client satisfaction, 
you will be receiving a phone call from 
some of the companies involved in your 
recent financial transaction. You may be 
asked questions about your agent and/
or your specialist. For your convenience, 
we have included a picture of your 
specialist so you are able to identify 
your agent and your specialist.
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M
IC

HIGAN  ASSOCIATION OF

R
ETIRED PUBLIC EMPLOYEES

APSA

American Legion 
Auxiliary

GM Retirees 
Association

Michigan State Employees 
Retirement Association

Boaters’ Association 
of Michigan

Michigan Association of 
Retired Public Employees

Sterling Van Dyke 
Credit Union

America’s Professional 
Services Association

Our ClientsClient Satisfaction

Mark A. Virostick, C.R.P.C.

Mark’s current title with Financial Services of America is Senior 

Executive Vice President. Mark has a Bachelor of Business 

Administration degree with a Major in Finance from Western 

Michigan University. He has been with FSA since 1993, and he 

has over 20 years of experience in this industry. He holds the 

designation of a Chartered Retirement Planning Counselor, which 

acknowleges his understanding of senior issues such as Estate, 

Investment, Tax, Medicare and Medicaid, Risk, 401(K) and IRA 

Strategies, as well as Asset Allocation. He currently holds his Life 

and Variable Contract, as well as his property and casualty and a 

Series 6 and 63 licenses.

Senior Executive Vice President

Financial Services of America - Account Executive Bio Sheets 
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Scott Watson, C.R.P.C.

Scott’s current title with Financial Services of America is Senior 

Vice-President. Scott has attended the General Motors Institute 

and Walsh College. He has over 35 years of experience in the 

industry. Amongst his other duties Scott heads the FSA office in 

Grand Rapids Michigan. He holds the designation of a Chartered 

Retirement Planning Counselor through the College of Financial 

Planning, which is an acknowledgement of his understanding 

of senior issues such as Estate, Investment, Tax, Medicare and 

Medicaid, Risk, 401(K) and IRA Strategies, as well as Asset 

Allocation. Scott also carries series 6 and 63 licenses as well as 

Life, Health, Property and Casualty Insurance licenses.

Senior Vice President
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John Sauger, C.R.P.C.

John’s current title with Financial Services of America 

is Vice-President. John has earned a BA in Science & 

Education from Butler University. He has been with 

FSA for over eight years, and he has over Nine years of 

experience in the Financial Services industry, working 

with and consulting retirees and over 13 years of 

experience as an educator. He holds the designation of 

a Chartered Retirement Planning Counselor SM, which 

is an acknowledgement of his understanding of senior 

issues such as Estate, Investment, Tax, Medicare and 

Medicaid, Risk, 401(K) and IRA Strategies, as well as 

Asset Allocation. He currently holds a State of Michigan 

Life insurance license and a Series 6 & 63 license.

Vice President

Color laser printer (8.5 x 11 inch) 



 IAA 2007: TRW Messebericht

Sicherheit & mehr

IAA Kernbotschaften 

IAA in Zahlen

TRW präsentiert 

Spitzenprodukte

Acrylauto erstrahlt 

wieder

Vom 11. bis 23. September betonte 

TRW  auf der IAA in Frankfurt 

erneut seine Führungsposition im 

Bereich Sicherheitssysteme. Zu den 

Besuchern zählten Kunden, Medien, 

Finanzanalysten und Endverbraucher. 

Mit eindrucksvollem Messestand 

und Displays, einer Pressekonferenz 

und in vielen Einzelgesprächen 

demonstrierte TRW effektive 

Lösungen, um nicht nur modernste 

Sicherheitssysteme anbieten zu 

können, sondern diese auch möglichst 

vielen Menschen zugänglich zu 

machen.

Schwerpunktthema bei TRW 

Automotive ist weiterhin die 

Sicherheit. Darüber hinaus 

konzentriert sich das Unternehmen 

auf die Entwicklung von Lösungen zur 

Kraftstoffersparnis, für mehr Komfort 

und mehr Nutzen. Alle Neuerungen 

wurden in Form von Displays 

wirkungsvoll in Szene gesetzt. 

Marketing Direktor Stefan Schmitt 

erklärte: „Die IAA in Frankfurt ist die 

weltweit wichtigste Messe für Pkw – 

eine großartige Gelegenheit für TRW, 

unsere Kernbotschaften rund um die 

Sicherheit Tausenden Verbrauchern 

aus aller Welt zu präsentieren.

971.500 Besucher 

mehr als 6.500 Kunden am 

TRW-Stand

70 Medienvertreter aus 9 

Ländern zu Besuch bei TRW 

15 bis 20 Gespräche mit 

Analysten wurden geführt

•

•

•

•

IAA in Zahlen

Sicherheit & mehr

In diesem 

Report:

TRW bleibt weltweit führender Lieferant aktiver und 

passiver Sicherheitssysteme

TRW arbeitet weiterhin an der Integration von aktiver und 

passiver Sicherheit

Fokussierung auf erschwingliche Sicherheitssysteme 

Ausbau weiterer Prioritäten: Kraftstoffersparnis, 

Emissionsreduktion, Verbesserung von Komfort und Nutzen

Top-Ten-Systemlieferant mit der größten Diversifizierung in 

Bezug auf die Produktpalette, das Kundenportfolio und die 

regionale Verbreitung

•

•

•

•

•

IAA Schlüsselbotschaften

Sicht auf den TRW Stand auf der IAA 2007

 TRW Partner im Kundengespräch

Das TRW Acrylauto – wirkungsvolle 

Präsentationder TRW Technologien 

The Challenge

Key deliverables 
for 2008

Back to Basics

Q & A

Speak to the experts

John Plant
The Challenge – What will TRW do differently?

TRW CEO and president John Plant presented a challenge to the TRW leadership conference participants in Livonia, Michigan covering the Americas and Frankfurt, Germany covering Europe and Asia participants.

“Before a lot of material is presented regarding the industry, 2007 performance, the business plan overview for 2008, and other topics, I want to ask how participants will approach the meeting – will you sit back and passively listen – or will you think of what can be done differently that can make a positive impact on TRW this year and going forward – so during the presentation I will ask you some questions and as is the custom at the end of the session you can ask questions.”

The point applies to all TRW employees that are encouraged to look at the conference materials posted to the TRW Intranet and determine what can be done to improve for the future.

“While TRW’s 2007 performance was positive in many aspects in a difficult industry environment, the investment community or indeed any group concerned with TRW will 

“What counts is what TRW will do in the future and how it delivers in 2008 and beyond.” 

- John Plant

give the company little credit for what is past. What counts is what TRW will do in the future and how it delivers in 2008 and beyond,” said Plant.
And as Plant pointed out, while TRW’s Operating Plan in 2008 is challenging, TRW must strive to do more to satisfy current shareholders and attract new ones while enhancing the level of customer service and satisfaction.

In 2007 there was a good deal of time spent at the Global Conference discussing the drive for TRW to reach premier investment status in the automotive industry.

“In my assessment TRW is in the middle echelon of automotive stocks,” Plant said. “There are still a number of key measures where TRW needs to improve.”  A key measure mentioned was EBITDA (Earnings Before Interest and Taxes minus Depreciation and Amortization) minus capital expenditures divided by Total Sales. This ratio is perhaps the best measure of how efficient a company truly is.”  TRW needs to improve in this area,” noted Plant.

Some 350 of TRW’s leadership ranks gathered at two one-day regional meetings in 
North America and Europe to receive reviews of TRW’s 2007 performance and hear about priorities for 2008 and beyond.
TRW’s CEO John Plant, CFO Joe Cantie and COO Steve Lunn hosted the sessions.
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 TRW Innovation Days China

TRW Innovation Days

Technology exhibition

Technical seminars

TRW premieres leading 

edge products

Feedback and follow up

TRW Automotive recently hosted a series 

of Innovation Day events in China, for 

customers from FAW in Changchun, DPCA 

in Wuhan and the ChangAn Group in 

Chongqing.

The TRW Innovation Day events took place 

on June 5th at FAW, June 13th at DPCA and 

June 20th at ChangAn. The events included 

a technology exhibition and technical 

seminars. In addition, all attendees had 

the chance to experience TRW advanced 

integrated safety systems in a simulator. 

About 60 western and local TRW experts 

supported the Innovation Days.

On the event days, more than 1,000 people 

from FAW, 1,300 from DPCA and 900 people 

from ChangAn attended the exhibit. At 

the VIP session of each event, executive 

representatives of the customer and local 

government officials enjoyed a guided 

preview, followed by fruitful meetings with 

TRW executives led by Peter Lake. The FAW 

Group sent a delegation of the highest rank, 

including Mr. Wu Shaoming, vice president 

of FAW Group, Mr. Li Jun, director of FAW 

Tech Centre, Mr. An Tiecheng, general 

manager of FAW Car, and Mr. Ye Fan, 

general manager of FAWER. The second 

show saw prominent visitors such as Mr. 

Liu Weidong, DPCA general manager, Mr. 

Claude Vajsman, deputy general manager, 

and Mr. Yang Guocheng, vice secretary 

general of the Wuhan government.  

The executive teams of ChangAn (and its 

parent company China South Group) were 

represented by Mr. Zhao Luchuan, vice 

president of China South Group, Mr. Zhang 

Baolin, vice president of ChangAn Group 

and Mr. Zhu Huarong, director of Chang An 

Engineering Institute.

TRW Innovation Days

In this report

In addition, the FAW show received significant media attention from five top automotive 

publications-  China Automotive News, China Industry News, Automobile Industry, Shanghai 

Automotive News, and Automobile Parts and Technology, which all later ran major stories of the 

event.  

The feedback from all customers was excellent and follow-up actions are still ongoing. 

Peter Lake, Executive Vice President Sales and 

Business Development, explaining TRWs global 

presence to VIPs from DPCA.

Exhibition at DPCA in Wuhan.

TRWs acrylic car shown at ChangAn

Newsletter layouts for demo events

TRW Safety Days 2008

From 3 to 5 June 2008, TRW Automotive 
invited customers from Renault/Nissan, 
PSA, FIAT and the international trade 
media to the C.E.R.A.M. test track in 
Mortefontaine. The test track, situated 
on the outskirts of Paris, was an excellent 
location to display TRW´s broad range 
of products and to experience TRW´s 
technologies first hand. 

TRW’s Safety Days included an extensive 
technology exhibition and a Ride and 
Drive Event. More than 90 TRW experts 
supported the Safety Days over the three 
customer days.

The Renault/Nissan and PSA customer 
days were divided into morning and 
afternoon sessions with a VIP session 
in the late afternoon followed by dinner. 
On Thursday 5 June, our customers from 
FIAT, guided by our FIAT team from Torino, 
Italy, attended the track in the morning 
and the international trade media was 
welcomed for the second half of the day. 
Overall 62 visitors from Renault, 110 from 
PSA, 21 from Fiat and 46 international 
trade journalists attended the TRW 
Safety Days in Mortefontaine.

The feedback from all customers and 
the media was very positive and we 
are continuing to follow up with the 
attendees.

TRW Safety Days 2008In this report
Technology Exhibition

Ride & Drive and  
Featured Technologies

Media Coverage

Cognitive Safety Systems

Manoeuvres on the handling course

Dr. Dieter Fehlings demonstrates TRW steering 
technologies to PSA VIP Jean-Marc Finot

Helicopter view of C.E.R.A.M. test track
Feedback and Follow Up

VIP dinner PSA invitees C.E.R.A.M. test track Briefing for the VIP ride & drive

Developed a standard layout that 
became popular amongst  

Communications Department Staffi
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Duplicate ResidenceReimbursement is made for certain continuing costs of ownership which are incurred when the former residence 
remains unsold and unoccupied after a residence at the new location has been occupied.  Expenses at the former 

residence such as normal maintenance of building and grounds, utilities, taxes, property insurance 
and interest on the old or new mortgage, whichever is less, are eligible for reimbursement 

for a period not to exceed 30 days.

Travel to New Location (also referred to as Final Travel)
Expenses related to the travel for the employee to begin work at the new location are eligible for reimbursement.  

Expenses for eligible dependents are also eligible for reimbursement, even when dependents travel at a later 
date than the employee.  

Expenses may include transportation (airfare, bus/train or mileage if personal vehicle is the mode of transport), 
lodging, meals, laundry and local phone calls.  
If a personal vehicle is utilized, the mileage is reimbursed at the prevailing company mileage rate for only the 
distance between the employee’s former residence and the new residence.  The distance between the two 
locations will typically be determined by the company, Rand-McNally resources or similar information source.  If the employee owns a second automobile which is also driven to the new location, the company pays the same 

mileage allowance as permitted for the first automobile.  If the employee elects to tow, rather than drive, a 
second automobile to the new location, reimbursement is an additional one-third (1/3) of the prevailing company 
mileage rate.  The one-third is also applicable in instances where a utility, recreational or boat trailer is towed.In conjunction with driving an automobile to the new location, an employee is allowed twice (2x) the prevailing 

company mileage rate for towing a mobile home or house trailer if used as a permanent living quarters.
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Transportation of Household Goods The company pays for packing, moving and partial unpacking of household goods, appliances, including utility 

connect/disconnect, and personal effects.  
Actual and reasonable expenses are reimbursed for commercial towing of a house trailer or mobile home if it is 

the employee’s permanent living quarters.  Reimbursement for additional costs incurred for separate shipment of 

household goods is made only for those items which cannot be shipped within the mobile home without danger 

to either the article or the mobile home. 
Personal automobiles are shipped only if essential and only when the cost of shipping is less than the 

automobile’s market value defined as the average trade-in value in the NADA Official Used Car Guide (Blue Book) 

or similar reference.  Expenses (shipping or mileage allowance) is reimbursed for a maximum of two 

automobiles.  Motorcycles and hobby automobiles are considered under the “two automobile” 

limit.

The employee will normally be eligible for time off with pay for one (1) working day actually 

spent moving out of the former residence and for one (1) working day actually spent 

moving into the permanent residence at the new location.  If the moving activities 

occur on a non-working day (holiday or weekend), no time off is permitted.Storage
The Program provides for storage of household goods and 
personal effects for up to 30 days.  If Storage of goods 
is needed for a period beyond 30 days, the employee is 
responsible for coordinating payment for the storage 
service through the Relocation Manager.
Dual Career AssistanceThe Relocation Program provides Dual Career Assistance to support the job search of a spouse or partner.  

Through carefully designed programs, Career Coaches can properly support each spouse or partner with a 

job search program suited to their individual career goals. Program features include: career coaching, resume 

development, customized job market research and career and skills assessment.  Dual Career Assistance will typically be provided for up to 90 days or until costs reach $1500.   It is not a 

guarantee that a spouse or partner will find employment.Incidental Expense AllowanceIt is recognized that the relocation expenses listed previously in the policy are not all-inclusive and an employee 

may incur other expenses as the result of his/her relocation.  The employee is eligible to receive an incidental expense allowance equal to one month of the new base salary 

to cover ‘other expenses.’  Examples of other expenses are shown in the list titled Incidental Expense Allowance 

– Other Expenses (the list not all-inclusive).
The employee is eligible to receive payment of the incidental expense allowance upon presentation of a fully 

signed and executed home purchase agreement.  The allowance may also be paid upon presentation of a fully 

signed and executed rental agreement.  The allowance is requested through the same steps used to obtain 

reimbursement of other eligible relocation expenses.  The allowance will be grossed-up to include payment of 

applicable taxes; thus, the employee will receive an amount that exactly equals one month base salary.
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Amending the Contract of Sale

Once the final offer has been approved, your Relocation Manager will ask you to “amend” the amount in your 

MI Contract of Sale to reflect the buyer’s offer and to sign and return the Contract of Sale. Once The MI Group 

executes your “amended” Contract of Sale, should the sale with the outside buyer fall through, you will still 

receive the “amended” price.

Buyer’s Offer Less Than Appraised Value Offer

Once the final offer has been approved, your Relocation Manager will ask you to “amend” the amount in your 

MI Contract of Sale to reflect the buyer’s offer and to sign and return the Contract of Sale. Once The MI Group 

executes your “amended” Contract of Sale, should the sale with the outside buyer fall through, you will still 

receive the “amended” price.

Closing an Amended Value Sale

The MI Group will acquire your home, according to the terms of 

the amended MI Contract of Sale with you. The MI Group will 

also fully honor the terms of the Purchase Agreement with the 

buyers. 

The MI Group will make every effort to 

close the transaction with the outside 

buyer. However, since The MI Group 

has already purchased your home, you will not 

be impacted if the sale to the buyer is not eventually 

consummated. Your equity payment will be based upon the 

Amended Value Sale Price. 

Responsibility for your property remains with you until you contract with The MI 

Group or vacate, whichever is later. This includes maintenance of your home, payments for 

utilities, mortgage, taxes, and premiums for insurance.

Equity
Your equity is calculated as of The MI Group contract date or your scheduled vacate date, whichever is later. You 

will need to coordinate the timing of your equity check with your Relocation Manager.

It is important to note that certain items are not covered under the policy and will be deducted from your final 

equity, if you have agreed to any of these additional seller’s expenses:

Repairs and improvements requested by the buyer 

Buyer’s closing costs

Homeowner warranties

Buyer’s incentives

Real estate commission above the standard rate for your area

Closing dates beyond 60 days of vacating or contracting with The MI Group

�
�
�
�
�
�

TRW Automotive - Employee Relocation FAQ

Associates working in TRW 
facilities in Michigan, Great 
Britain,  France, Germany 
and Slovakia. 

Current co-op assignments 
are in the U.S only. 
However, travel to 
foreign TRW locations is 
possible during the co-op 
assignment. Students 
continuing in the program 
need to be open to 
relocation for future career 
opportunities.

Co-op Positions

Qualifications include:
Minimum freshman status as defined by  
the universities curriculum and a 3.0 GPA. 

Meet all standards of employment  
as defined by TRW Automotive.

Co-op/Intern students must meet all 
conditions of the school’s formalized 
program, including enrollment, minimum 
curriculum requirements, and minimum 
academic standards. 

Students must be able to work on a  
full time basis with TRW Automotive. 

Students must have a current USA work 
authorization to be eligible for the TRW 
Automotive co-op program. 

Students need to continue to make 
advancement towards degree completion 
within the allotted time for co-op students.

�

�

�

�

�

�

TRW has openings for  
the following positions:
 

Mechanical Engineering Co-op

Computer Engineering /  
Computer Science Co-op

Electrical/Electronics Co-op

3

3

3

Go to www.trw.com/careers To learn how TRW is advancing the definition of safety visit www.trw.com. TRW is an equal opportunity employer. 

About TRW:
TRW Automotive with 2007 sales of $14.7 billion is among the world’s ten largest 
automotive suppliers and is one of the top financial performers in the industry. TRW  
has approximately 66,300 employees working in more than 200 locations in every 
vehicle producing region.

TRW Automotive is geared to be hands on and related to the student’s course 
of study.  The work experience will be structured and well planned in order to 
provide the student with professional development.  The work assignment will 
be giving the student ultimate exposure to TRW Automotive’s product lines.  
As a student progresses in the co-op program, additional responsibilities and 
complexities will be given to the student.

TRW product lines include:
Chassis Systems - Advanced Braking Systems - Driver Assist Systems - Advanced 
Steering Systems - Advanced Linkage and Suspension Systems - Advanced 
Electronics - Advanced Occupant Safety Systems - Body Control Systems - Engineered 
Fasteners & Components - Engine Components

Job posting flyer for TRW job fairs

8.5 x 11 in.  PDF file for printout.   
Previous FAQ  layout was poorly organized and diffcult to read
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Signage
Printouts including laser printers, large format CMYK printers, etc.



Over 50 member benefits 
including discounts on gas, dockage, 

restaurants and more!

Talk to one of our 
representatives 

here at the show!

brought 
to you by:

Have a representative 
speak at your next meeting. 

New Exclusive ALA 
Member Benefits 

now available.

Talk with us today 
and find out how!

Financial Services of America - Venue booth signs

24 x 36 inches. Commercially printed 
on glossy stock with corrugated plastic 

board substrate

24 x 36 inches. Commercially printed 
on glossy stock with corrugated plastic 

board substrate
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TRW Automotive Test Track
Locke Township, Michigan        

Track Concept Layout Track at Phase 1 Location of  Track

Known and understood traffic courtesies recognized on our public roads are recognized 
within the TRW Automotive Locke Township site. Special conditions dictate that 
additionalregulations are needed to supplement standard practice. They are:

�� A classroom orientation

�� On site tour

�� Pass a written facilities awareness test – commensurate with classroom / on site 
training

�� Schedule your visit on TTIMS

�� Buddy system – All facility use requires the presence of an equally qualified 
colleague

�� Operated during customary business hours – 7:00 to 6:00 unless prior authorization.  
Track operations may extend from sunrise to sunset

�� Entrance traffic pattern - when first entering the test track, you must proceed to 
the utility building at the north end.  The traffic pattern for travel to the north end is 
as follows:

�� Turn on headlights

�� Follow entrance road 25[mph] to the intersection with the south turnout

�� Turn left and stay to the far right

�� Do no exceed 35[mph]

�� Yield to all traffic

�� Continue staying to the right as you pass through the high friction pad

�� Proceed to the north turnout and turn right

�� Enter building parking area – begin vehicle inspection and radio installation

�� Vehicle chasis must then be cleaned (power washer provided in building) and all 
road debris and stones etc. must be removed from the tires

�� The driver is required to install a two-way track radio.  At this point, all future 
vehicle movement must be pre-identified by a radio call identifying yourself and 
your intentions

�� Two-way radio communication is required

�� Announce (radio) test maneuver intentions prior to leaving static staged position

�� Test traffic pattern - all facility test traffic is two-way

�� Make pre maneuver radio call from north or south turnout

�� Approach the test surface reaching desired speed (85[mph] max)

�� Exit surface to the right (if continuing to the opposite turnout) or left (if returning to 
originating turnout) and proceed to the traffic island

�� Make a “clear of surface” radio call

�� Visually verify clear of traffic

�� Turn right and proceed to the desired turnout

�� Headlamps are required when performing test maneuvers – Headlamps off when 
staged

Rules and Regulations

TRW Test Track
Locke Township, Michigan

High Friction Skid Pad

North

Phase 1 track

Phase 2 track
(planned)

YOU ARE HERE (support building)

Gravel Pad

Low Friction Skid Pad

Maintenance Building

Water Storage Tank

TRW Test Track
4435 Sherwood Road, Williamston, MI 48895

High Friction Skid Pad

North

Phase 1 track

Phase 2 track
(planned)

Gravel Pad

Low Friction Skid Pad

Maintenance Building

Water Storage Tank

TRW Automotive  - Signage for Test Track

Additional related signage

72” x 34”  Laminated ink jet printout for display at TRW facilities

Signage installed in display



Event Panels
2007

Event Panels on display at legislative auto summit

80” x 42” Ink jet prints on Vinyl



Analyzing... calculating... anticipating... 
and responding to ever changing driving conditions

Analyzing... calculating... anticipating... 
and responding to ever changing driving conditions www.trw.com

www.trw.com

Analyzing... calculating... anticipating... and 
responding to ever changing driving conditions

www.trw.com

TRW Automotive -  vehicle wrap for event related vehicle

Final product. Note that the printing facility flipped the left and right panels

Original layout of existing TRW photo art
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Photography 

On occasion  I have been asked to photograph events and locations when 
the need arises in my various roles.  I color adjust, retouch, and otherwise 
enhance the quality of the photographs taken.

I have been trained in photography techniques and have an 
intermediate level of experience.



Photos of NHTSA representative visit to TRW



Advertising Photos for laptops sold on eBay  



Object Photographs taken with a light tent and solid background



MRM // McCann - Photos of MRM ofice in Buenos Aires, Argentina
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Photographic manipulation    
The following are examples of graphics and artwork created by manipulating 
photographs to produce stylized images or environments.



Fictional science fiction movie poster



Fictional science fiction movie poster



Fictional science fiction movie poster
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Vector art/ illustrations     
The following are  examples of original illustrations, line art, logos, and 
other art made using illustration software. 



Logos and letterhead designs

Association of Michigan
Municipal Retirees

APSA
America’s Professional Services Association

APSA
America’s Professional Services Association

New treatments for America’s Professional 
Services Association (proposed)

Original design created for new association. 
Logo was offcially adopted for use.



Architectural diagrams of El Tiempetto, after Bramante
Architectural diagrams of a fictional Restaurant

Architectural diagrams



Various digital paintings created in Adobe Illustrator
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Typography     
Origial fonts I created



Original Font based on my handwriting
2013

ABCDEFGHIJKLM
NOPQRSTUVWXYZ

abcdefghijklm
nopqrstuvwxyz
1234567890


